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• Creating brands and campaigns for clients is one of, if not the, 

most important part of your advertising agency business

• We understand that as part of your service, you often provide an 

indication as to whether the created brand or trade mark would be 

available for use and registration without risk, at times before 

presenting a proposal to a client

• The Brand Runway offers an optional two-phase brand clearance 

process: 

– Phase 1: for initial comments on numerous potential brands

– Phase 2: a more in depth risk review for favoured shortlist 

brands

• The Brand Runway is a useful, cost effective, flexible offering, to 

assist your clients to navigate the often complex IP risk issues 

involved with getting a new trade mark or brand off the ground

NRF The Brand Runway



Using & enforcing  

trade marks 

Fuller clearance & 

filing applications

Conception, creation & 

initial clearance

If searches 

are clear, 

consider TM 

applications 

for chosen 

mark(s)

Brand Development: The interaction between creation and legal
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Research client 

and industry. 

Create, design 

& conceptualise 

ideas 

Once mark is 

registered, consider 

additional steps 

regarding watching, 

maintenance and 

enforcement

Analyse and 

asses 

creations in 

light of market 

and industry 

Consider whether the short 

list of suggestions would be 

available for use and 

registration, and if there are 

any options to ameliorate 

any identified risks  

Periodically review use 

and protection for the 

trade mark 

May return to 

creation phase 

if Phase 1 

searches not 

clear

May return to 

shortlist phase 

if Phase 2 

searches not 

clear



The Brand Runway: How does it work?

Post creation -

instructing

You provide us with 

favoured trade marks 

(e.g 10 marks) to be 

searched after the 

creation phase. 

Step 1

Initial search –

report & high level 

advice

We conduct brief 

initial searches for 

the Phase 1 trade 

marks and provide a 

high level report 

(either clear, some 

issues, or many 

issues)

Post short list –

instructing 

You provide us with 

the trade marks (e.g. 

3 marks) to be 

searched after the 

short-listing phase. 

Step 2 Step 3 Step 4 Step 5

Fuller search –

report & strategic 

advice 

We prepare a ‘traffic 

light’ summary 

(example overleaf). If 

any risks are identified, 

our report will also 

include strategic advice 

for overcoming such 

risks

Filing & prosecuting  

applications

If, further to the report, 

the client wants to 

proceed with one or 

more of the trade 

marks, we can assist 

with trade mark 

protection and filing 

strategies 

Step 6

Maintenance 

We can also assist the 

client with 

maintenance and 

enforcement of the 

trade marks, if this is 

of interest to the client 

4

Phase 1 Search Phase 2 Search Filing Maintenance



The Brand Runway: 
Flowchart and costs 
for Australia

Phase 2 Search

$1,200 (1 class) or 

$2,200 (up to 3 

classes)  

(Optional) Bespoke global strategy advice 

(clearance and protection) 

$600 per mark 

Filing trade mark 

application 

$950 (1 class)

$650 (each extra class)

If Phase 2 Search 

reveals potential 

issues 

If Phase 2 

Search is ‘green’ 

Maintenance and 

Australian 

watching service 

$250 per mark 

Phase 1 Search

$150 per mark

Covers identical only 

trade mark searches as 

well as domain and 

social media checks

Covers trade mark, company, 

business name and general 

common law searches, 

summary report and strategic 

advice regarding results 

Filing trade mark 

application 

$950 (1 class)

$650 (each extra class) 

+ Examination costs 

(quoted in search report)
Covers professional 

fees for processing 

acceptance and 

registration, our 

ongoing Australian 

watch service, 

monitoring for renewal 

Covers official filing fees and 

professional fees 

Covers official filing fees and 

professional fees, as well as 

costs for addressing anticipated 

examination issues 

Drafting bespoke list of goods and services and 

additional advice regarding filing strategy 



Law around the world

nortonrosefulbright.com

Norton Rose Fulbright US LLP, Norton Rose Fulbright LLP, Norton Rose Fulbright Australia, Norton Rose Fulbright Canada LLP and Norton Rose Fulbright South Africa Inc are separate legal 
entities and all of them are members of Norton Rose Fulbright Verein, a Swiss verein.  Norton Rose Fulbright Verein helps coordinate the activities of the members but does not itself provide legal 

services to clients. 

References to ‘Norton Rose Fulbright’, ‘the law firm’ and ‘legal practice’ are to one or more of the Norton Rose Fulbright members or to one of their respective affiliates (together ‘Norton Rose 
Fulbright entity/entities’). No individual who is a member, partner, shareholder, director, employee or consultant of, in or to any Norton Rose Fulbright entity (whether or not such individual is 

described as a ‘partner’) accepts or assumes responsibility, or has any liability, to any person in respect of this communication. Any reference to a partner or director is to a member, employee or 
consultant with equivalent standing and qualifications of the relevant Norton Rose Fulbright entity.

The purpose of this communication is to provide general information of a legal nature. It does not contain a full analysis of the law nor does it constitute an opinion of any Norton Rose Fulbright 
entity on the points of law discussed. You must take specific legal advice on any particular matter which concerns you. If you require any advice or further information, please speak to your usual 

contact at Norton Rose Fulbright.


